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For: Top Drawer Creative Inc.  Client: Sporting Life

Objective: Create visually-dynamic newspaper and transit shelter ad images to brand Sporting Life as the retailer of choice for active, fashionable consumers.

Role: Image Designer, Art Director, photo-retouching, photo-enhancements, colour-correction, pre-press.

Model photography: Brian Gahan  Creative Director: Brian Gahan
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For: Top Drawer Creative Inc.  Client: Sporting Life

Objective: Create exciting newspaper ad images to brand Sporting Life as the retailer of choice for seasonal fashions, and for occasions such as Mother’s and Father’s Day.

Role: Image Designer, Art Director, photo-retouching, photo-enhancements, colour-correction, pre-press.

Model photography: Brian Gahan  Creative Director: Brian Gahan

%‘.f . A N SR LT v

TR o i




o
DaVld Dang Photo - Enhancements Portfolio: www.DavidDang.ca | e-mail: David@brilliantboy.com | Tel: 647-880-3834

For: Top Drawer Creative Inc.  Client: Sporting Life
Objective: Transform studio photographs of models to appear like they were taken in specific settings.

Role: Image Designer, photo-retouching, photo-enhancements, colour-correction, pre-press.

Model photography: Brian Gahan
Art Director: Rachael Muir

Creative Director: Brian Gahan -H: [ ) [ =
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DaVld Dang [lustration Portfolio: www.DavidDang.ca | e-mail: David@brilliantboy.com | Tel: 647-880-3834

For: Top Drawer Creative Inc.  Client: Sporting Life
Objective: Combine various media to create a "Back to School" campaign for newspaper advertising to brand Sporting Life as the retailer of choice for trendy school fashion.

Role: Mlustrator, Art Director, photo-retouching, photo-enhancements, colour-correction, pre-press.

Model photography: Brian Gahan  Creative Director: Brian Gahan




DaVId Dang [lustration Portfolio: www.DavidDang.ca | e-mail: David@brilliantboy.com | Tel: 647-880-3834

For: Top Drawer Creative Inc.  Client: Sporting Life

Objective: Create an inviting illustration for newspaper advertising that brands Sporting Life as a family-friendly retailer of youth bicycles.
Role: Mlustrator, pre-press.

Creative Director: Brian Gahan
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For: Top Drawer Creative Inc.  Client: Honda Canada

Objective: Create a point-of-sales display and brochure holder that will stand out in busy showroom floors to alert car buyers to the accessories available for Honda Civics.
Role: Designer, Art Director, photo-retouching, photo-enhancements, colour-correction, pre-press.

Creative Director: Brian Gahan




Portfolio: www.DavidDang.ca | e-mail: David@brilliantboy.com | Tel: 647-880-3834

David Dang Display Design

Objective: Create a point-of-sales brochure holder to promote the i-Linc as an accessory that connects iPods to the car's audio system. Creative must be applied to the brochure

For: Top Drawer Creative Inc.  Client: Honda Canada
design and peripheral marketing materials, such as mousepads.
Role: Designer, Art Director, photo-retouching, photo-enhancements, colour-correction, pre-press.
i-Linc Photo: Suzi Staheli ~ Creative Director: Brian Gahan

Brochure Designer: Peter Wong
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DaVld Dang Website De31gn Portfolio: www.DavidDang.ca | e-mail: Davide@brilliantboy.com | Tel: 647-880-3834

For: Top Drawer Creative Inc.  Client: Honda Canada
Objective: Design pages for Honda Acura staff training and management website. Site has to uphold the refined image of the Acura brand, with a car theme to the design.

Role: Designer, Art Director, photo-retouching. Creative Director: Brian Gahan
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WELCOME

2006 will be an exciting year in your sShowrooms as we continue to
dellver new and dynamic products to the Acura line-up with vehicles
such as the RDX and re-designed MDX. As our customer’s
expectations of us rise we must also drive to elevate the Acura Sales
Experience.

DEALER NAME/NUMBER:
TORONTD NORTH/98765

As an Acura Sales Assoclabe/Manager, you represant the front line of
all Acura activities, In order to succeed, you need a wide range of
skills; Product Knowledge (Acura & Competitors), Selling Skills and
the abllity to complete a sale and creabe a satisfied, loyal customer.
The Acura Sales guild |s designed to recognize those who encompass
all of these attributes and mokivate you to rise to the top.

Dave Gardner
Assistant Vice President
Acura Sales
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David Dang Logo Design
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micheline

Client: Micheline Carone Client: Sporting Life
Business: Singer, Songwriter

SILVER
SYSTEMS

MEG

Client: Magna Entertainment Corp.

Client: Silver Systems

Business: Internet software Business: Gaming
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Client: The New Yorker Theatre
Business: Theatre venue

Topcuts

Great hair for less

Client: Topcuts
Business: Hair salon
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+COMICS +

Client: Circus Comics
Business: Book publishing

Business: Sporting apparel & equipment

Client: The New Yorker Theatre
Business: Theatre venue
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FITMESS REPAIR CANADA

Client: Fitness Depot
Business: Fitness equipment retailer

CALGARY

Client: Chris Bush
Purpose: Yacht decal





